From the Market
Manager

Our thirty yrst season is well under way with lots of
new and exciting changes.

Despite the rain and cool weather at the beginning
of the season wefve had a consistent increase in market
attendance especially at our Tuesday and Sunday markets.
Many thanks to all the Tuesday vendors that brighten the
corners of Buffalo and Cayuga Streets each week. The
Tompkins County Public Library story hour, and the
Waldorf puppet show will be back this year at DeWitt
Park on market days thru August. Welcome new Easy
Entry vendors, please do not hesitate to contact me with
any questions.

In case you havenit heard we have a new web site
design nearing completion, with some fabulous new
features, such as a market store, crop calendar, recipe
of the week, and featured vendor listings. The weekly
update will be posted each week for those of you that miss
a Saturday market, as well as the newsletter and board
minutes. Thanks IT Committee members for attending

the meetings and getting all the data together!

Thank you Jan Rhodes-Norman for your pursuit of
the ATM machine. Thistoo isacontinuing success. The
machine has been smoking on Saturdays with up to 96
transactions. Susan Rollings (Sundance Designs) has de-
signed and is constructing some awsome new roadside
signs, which will be completed very soon. We are also
looking forward to the construction of two new booths
behind the ofyce this season.

As our Thursday evening market grows we hope to
have continuing support from our membership. The
board of directors has waived the booth fee for Thursday
evenings to encourage better attendance.

Thanks everyone for all your support and help.

OCathy Koken
Market Manager

Summer 2004

Welcome New Members!

Easy Entry: Craft

Function Art Studio®One of a kind handpainted items
Nancy and Donald Boyce

Sewn LovedChildrenis clothing®Stacy Rabenstein

Plow and Pillar LLC&candles®Cathy and John Sinnott

Katrina Leathers Fabric ArtdVelveteen pillows, purses,
small potholders, wall hangings®Katrina Leathers

Easy Entry: Ag
Shannon OiConnor and John Reynolds
Family Garden®Michelle and Mia Menter
Thomas Road TreesdBill and Deb Grover
Littlels Greenhouse®Jack and Amy Little

Easy Entry-Food

Tibetan Cooking®Alejandro Parra
Sunshine SweetsdLiz and Tim Zahnley

Full Ag

Bittersweet Orchards®James Cummins

Harvest Home Organics®Rose Ryan

Glenhaven Farmofruit wines, blueberries, and
vegetables®dohn Tamburello and Andrea Bessing

Good luck to:

Robert Berkley (Your Daily Soup) for his addition of the
yummiest ice cream, served from the state of the art
equipment

Peter McDonald (McDonalds Farm) for his organic
chicken BBQ.
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Two Perspectives on Easing the
Parking Pressure

I have been reading the IFM Weekly News for the last
couple of months about parking extra vehicles at the Haunt.
I was actually very happy to see this brought up. As a for-
mer Market Manager | know how really bad the Saturday
parking problem is. To me this is the biggest deterent to
Saturday Market sales growth. If you do not know we have
a parking problem just take a few minutes on a summer
Saturday and walk out into the parking lot between 10:00
and 1:00. Asvendors we arrive early and leave late so it is
easy not to be aware of parking lot trafyc.

There are 88 booths under the pavilion. If any of us
bring a second vehicle or have employees, the number of
cars taking up spaces in our lot is considerable. According
to Chris Gartlein we have between 350-360 spaces in our
lot. If even one-third of us bring a second vehicle then
that is 29 cars. If a third of us have one employee who
brings a vehicle then that adds another 29 cars.

A few weeks ago | came to market separately from
Steve with my daughter. It was almost noon. We passed
right by the long line of cars on Route 13 waiting to turn
onto Third Street. We went up the road and turned
left onto Dey Street with no waiting and parked at the
Haunt...there were plenty of spaces! It was a very short
and enjoyable walk (5 minutes tops! ) along the inlet and
the path brought us right to the circular end of market.
I am sure we would have spent much more time getting
into the market and ynding a space than the few minutes
it took to walk the path. I was surprised and delighted! |
would like to encourage all members to park extra vehicles
atthe Haunt. 1 would like to tell all my friends as well - no
waiting! Steve walked to my car to retrieve something |
had forgotten and while on this path he was very happy
to have seen a heron, a chipmunk and a mother mallard
with little ducklings following close behind.

We are such creatures of habit and we want to park
two steps away from our destination...but sometimes
breaking our patterns can have rewards!

Freeing up more of our limited spaces can only help
our businesses as well...why not give it a try?

Anne Sierigk

I grew up in the metropolitan NY area and worked
in my familyés restaurant business. One particular diner
we ran was on a busy Main Street. On street parking was
available but limited. We had our own parking lot which
had 20 spaces; these spaces were precious to us for our
customers. We were open for breakfast and lunch and our
small crew could have easily ylled a third of our parking
lot. What we did was to work out an agreement with the
local bowling alley (one block away) which did most of
their business in the evening after we were closed....our
crew all parked in the bowling alley lot. We understood
the importance of our parking lot to our customers. There
are many parts of a customeris experience that are im-
portant to keep them coming back...one of these is ease
of parking. Providing a great service will only go so far;
if customers have even one part of their experience be a
negative one they are sure to think twice about coming
back. We all collectively provide a great service. Most of
us are in our booths during peak hours and have little idea
of the difyculty our customers might be having in trying
to get to us. We are all iownerso of this Market. None
of us or our employees should use the lot during market
hours. This is difycult if not impossible to enforce but
we all need to see ourselves as owners of market and take
ownership of this issue. If you have employees that bring
vehicles try to convince them to use the Hauntis lot. They
have graciously agreed to let us use their lot during market
hours. Itis an enjoyable 5 minute walk from their lot to
our site. | recently walked our parking lot at about 8:45-
8:50 and counted about 60 vehicles already in our lot..
Probably more than one was an early customer but prob-
ably most were market vehicles. The Hauntis lot would
also be ideal for customers to use who would enjoy the
walk as well as avoiding our parking crunch....so perhaps
recommend this option to your favorite customers too.

Steve Sierigk

Write for the newsletter!

Help make the newsletter a regular and in-
formative event. Please send all articles, photos,
cartoons, announcements, etc, to Christi Sobel at
sobel@clarityconnect.com

Consider interviewing a fellow market member
and writing a short article about who they are and
what they do.

Or do you have an idea for a regular column? A
recipe to share? A great photo? An upcoming art
event or farm work party? All ideas welcome.

A Close-Up With Polly Joan Photography

an interview by Susan Rollings

A published poet. A teacher of children with special
needs. A college writing instructor. The director of an
adolescent suicide prevention program. A published
author in that yeld. An accomplished photographer. A
wife and the mother of 2 grown sons and a daughter. A
vendor at the Ithaca Farmers' Market. These are some of
the many hats that Ohio-born Polly Joan has worn over
the years. I've long been a fan of her photography and
was fortunate to have the opportunity this spring to sit
down with her and get to know Polly a bit better.

While attending Ohiois Oberlin College, Polly ex-
tensively studied art history, drawing and painting, but
graduated with a degree in Sociology. fil ygured I needed
amajor that could get me ajob.0 Although always a visual
person, Polly worked as a writer and teacher for many
years, developing curriculum for non-verbal children, co-
ordinating a poetry in the public schools program, even
teaching carpentry at the Alternative East Hill Elementary
School. She wrote and published her
own poetry, gave readings, and orga-
nized a national newsletter aimed at
disseminating publishing informa-
tion to women poets.

The pursuit of gaining a Masters
in Teaching brought Polly to Cornell
in 1975. Following graduation Polly
accepted a position with Suicide
Prevention developing a program for
preventing teenage suicide. While
working in this yeld Polly published
an important book aimed at prevent-
ing the alarming rise of adolescent
suicide.

During this time Polly became
a closet photographer, developing
black and white images for her own
pleasure. fiBlack and white photog-
raphy taught me about using light.
When | began using color | was
hooked.0 Film choice is important to capturing color, as
is choosing the right paper for enlargements. il go for
glossy papers: it seems to boost color.0 She uses print
ylm, deciding on enlargements from 4x6 prints. While
the images have a focus, she says she tends to soften
edges, giving her work an atmospheric quality, a nod to
her background as a painter.

In addition to her careers as a writer and teacher, in
1989 Polly began selling her poral images on cards. With
her husband Charlie helping her market them through-
out the northeast, she hoped at some point to make her
artwork the main source of her income. Winter of 1991
brought Polly's yrst experience selling at the Farmers'

Market; in 1994 she joined as an associate vendor. fil
love the Farmers' Market. The people are wonderful,
concerned with the world, very supportived®rebels of
sorts®living out-of-the-ordinary lives. The customers
are great too. The Farmers' Market is a happy place to
be and it's so nice to be part of making people have a great
day.0

Polly Joan Originals is her sole career these days. She
not only sells cards, but prints ranging in size from 5x7 to
20x30. Inaddition to market, Polly sells her work through
her web site, studio sales at her home, the Ithaca Craft
Alliance Holiday Show, and the Cayuga Artesans Holiday
Store. It keeps her quite busy. iThe hardest thing for me
is ynding creative space to get out and do photography.
Keeping up with inventory, framingdall those activities
eatup my time and energy. Getting creative space always
re-energizes my spirit.0

When she is able to schedule time for photograph-
ing, Polly usually brings 2 Nikons,
one fully manual, the other an auto
focus and works with several lenses
for distant shots and close-up work.
She described how she gets drawn
onto her work using a winery shoot
asan example. Sheill often start with
long viewsdthe vineyards, perhaps a
lake in the background, then getting
in between the rows, then focusing
on a particular vine, then among
the grape leaves zeroing in on one
particular bunch of grapes. fil want
to draw the viewer right inside the
picture so hopefully they can feel a
part of the image.o

Her piece fiCenteringo isa prime
example of how Polly can pull you
into an image. The ferns depicted
gently spiral deeper toward a dark,

gently focused center. You feel as if
you could reach out to move aside the leaves to see what
lies below them.

All artists go through some kind of editing ritual
to choose how and what to present to their audience.
Polly describes hers: fil need to respond emotionally to
an image, | must have that or I probably won?t enlarge
and frame it.0 She adds, isome pieces | call ituck awaysi.
Theyire images that | originally felt vulnerable sharing.
1im learning to be better about that and ynd that they
often become some of my best sellers.0 Her atmospheric
landscapes fiAfter the Stormo and fiFirst Lighto are such
examples.

fil try to choose subjects in nature where the image

continued on p. 4






